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About this guide.

This brand guide will provide you with the tools needed
to consistently use Wartburg brand elements with
prospective students and external audiences.

The Strategic Marketing & Communication Office is
available to help create marketing materials for external
marketing and recruitment needs. A series of templates
is also available for internal audiences. All materials,
prior to printing or production, should be submitted to
Strategic Marketing & Communication for review and
approval.

For more information, questions, and other assets,

please visit the Strategic Marketing & Communication
website at www.wartburg.edu/marketing.
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01 About
Wartburg College

We're the college named after a famous castle.

Founded in 1852, Wartburg College in Waverly, lowa,

is dedicated to challenging and nurturing students for
lives of leadership and service as a spirited expression
of their faith and learning. Together, we create an
inclusive community combining diverse curricular and
co-curricular experiences to prepare students to be
resilient leaders of positive change through service in a
complex world.

Wartburg's nearly 1,500 students, hailing from 40 U.S.
states and 40 countries, create a community where
gach person is known and valued for the unique
experiences and identities they bring to the college.
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Wartburg Castle
Eisenach, Germany

The college offers undergraduate degrees in more
than 60 areas of study in the arts and sciences. Our
graduates achieve remarkable success after Wartburg,

with exceptional placement rates in graduate programs,

including an 82 percent placement rate in medical
school — more than twice the national average. Those
who go on to begin their careers also find success, with
new graduates landing meaningful opportunities at
prestigious organizations like the Lawrence Livermore
National Laboratory and John Deere. Since 2021, the
college has offered a Master of Arts in Leadership

and will continue to pursue innovative undergraduate
and graduate programs aligned with our mission

and strengths.

Logo History

Prior to 1970, the college didn't have an official logo,

but a series of typefaces were used. Wartburg has

had a total of five official college logos.

WARTBURG

Wartburg College

WAVERLY, IOWA

T wartsure
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Today

RTBURG

COLLEGE

Experience more.

0ld Main
Wartburg College
Waverly, lowa, USA

Wartburg's extensive co-curricular offerings include
about 100 music ensembles, Division Il athletic teams,
and student-led organizations. Wartburg's athletic
teams are consistently ranked in the top 5 percent
nationally, and the college has brought home at
least one individual or team national title each year
for decades. In addition to frequent performances
throughout the United States, many of the college’s
music ensembles perform during the college’s
Christmas with Wartburg performances, which are
viewed by thousands each year. Touring ensembles
travel abroad during May Term, frequently visiting
Wartburg Castle, the college’s namesake in
Eisenach, Germany.

Wartburg has a strong alumni base of more than 24,000
graduates who enrich the life of the college through
continued engagement with faculty, staff, and current
students and upholding the rich traditions of the college
through their participation in events like Homecoming &
Family Weekend, UKnight Day, and alumni events around
the world.

Our Brand Promise

After extensive research with more than 1,500
participants, we found the distinctive experiences
students have at Wartburg involve a nurturing
community, connection, and engagement. These are
the common threads of the Wartburg experience for
students, faculty, staff, and alumni.

gperience more.

What does it mean? The Wartburg College experience
helps students explore their passions and create
meaningful connections through immersive learning
inside and outside the classroom, leading to a future
full of possibilities.

Our Mission

Wartburg College is dedicated to challenging and
nurturing students for lives of leadership and service as
a spirited expression of their faith and learning.
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02 Brand Identity
The Logo

A logo creates a unique identifier that is not easily confused with another
brand or institution. Its primary goal is to identify Wartburg College.

Behind the Logo

The simple "double-V" W letterform is transformed into a unique visual
mark that merges hints of the history and heritage of the Wartburg
Castle, our namesake, with bold linear styling.

Two overlapping VV's create the W letterform, while a tower rises from
the center, extending above the top of the letterform, just like the actual
South Tower of the Wartburg Castle. The illustration style is meant to
elicit the idea of a castle without having to know the Wartburg Castle

in particular, making it easily recognizable. Simple crenelation atop

the tower provides this effect without intricate detail. The two
overlapping Vs reflect the tenants of leadership and service, part of

the college's mission.
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Small serif lines and varying stroke weight in the illustration help
reflect the college's longtime use of the Garamond typeface in its logo,
but also lend an air of collegiate feeling, connecting to block-letter
influence used by higher education institutions for the better part of
the last century.

The overall effect is a unique W mark that ties to the use of heraldry,
coats of arms, and crests used throughout histary. While not a true
coat of arms, this familiar insignia style has been used for generations
to help distinguish friend from foe and identify unity, family, and like
groups. In this way, it helps reinforce the idea that we are all part of one
unified community under the Wartburg banner — students, faculty,
staff, alumni, and friends alike.




The Monogram

Hint of a serif reflects the Garamond influence
and the lower part of the Wartburg Castle and
lends a collegiate feel.

Two symmetrical shields that make up the
W reflect important parts of the Wartburg UJJ

mission — leadership and service.

Simple crenelation reflects castle idea, while the three
squares make up an abstract W crown atop the tower.

The pointed, angular nature of the W, made up of varying
stroke weight, pays homage to the traditional Garamond
type used in Wartburg's past and implies the strength,
stability, and history of the college.

The center of the W represents a castle tower,
reminiscent of the South Tower of the Wartburg Castle,
which stands above the rest of the castle to keep a
watchful eye.

Center part of the W tower illustration reflects
the “double-v" W from the Garamond influence.
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03 Visual ldentity
The Logo System

Primary logos and monograms
are available for use along with
a graphical flag device for more
contrast.

Primary logos are available to the public and campus
offices. Other variations may be used in certain
applications as determined by Strategic Marketing &
Communication. Do not modify primary artwork in an
attempt to create variations. Strategic Marketing &
Communication can supply official artwork, if approved.

Wartburg College manages its brand, name, logo, and
images, which are trademarked, for identity consistency
and brand governance. Our licensing program helps us
consistently apply our policy.

N Logo Downloads
Visit www.wartburg.edu/logos to download
the official institution logo and guidelines.
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Monogram Logotype
.
c 0 L L E G E Experience more.
Tagline
PRIMARY LOGOS MONOGRAM LOGOS

WARTBURG

COLLEGE

Experience more:

WARTBURG

COLLEGE seeioncemone

Monogram Usage

The monogram can be an effective
tool to aid in brand recollection and a
shorthand for the full logo. However,
the monogram should never be used
as a replacement for the full logo for
audiences who are not familiar with
Wartburg College. When in doubt,
use the full logo.



FULLCOLOR

VERTICAL ORIENTATION

RRRRRRR

Experience more:

Experience more:

HORIZONTAL ORIENTATION

RRRRRRR

WARTBURG

COLLEGE secrincemore

WARTBURG

CDLLEGE Experience more:

Limit the use of one Flag version per surface.

REVERSE

WARTBURG

COLLEGE

Experience more:

WARTBURG

cDLLEGEExperi eeeeeeeee

WARTBURG

COLLEGE owe

1-COLOR BLACK

W

WARTBURG

COLLEGE

Experience more:

U

WARTBURG

COLLEGE

Experience more.

WARTBURG

c D I_ I_ E G E Experience more.

WARTBURG

CDLLEGEB mmmmmmmmmm
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03 The Logo

Construction and Clearspace

The Logo
Construction

The Wartburg logo is designed for
simplicity and memorability. It consists
of a symmetrical W monogram made
from varying weighted lines and clean,
sans serif logotype in all caps.

Itis impartant to keep the logo clear of
other graphic elements, patterns, and
images. To ensure this, a clearspace
zone has been established. This
clearspace zone indicates the closest
any other graphic element or message
can be positioned in relation to the
monogram and logotype, which has a
fixed relationship that should never be
changed in any way.

10 | WARTBURG COLLEGE BRAND GUIDELINES

Clearspace

The clearspace is the minimum amount of space that must be left around our
logo to ensure that it is visible and legible and to prevent any visual clutter
orinterference. It is important to maintain the clearspace to preserve the
integrity of our brand and ensure that our logo is always presented in a
professional manner.

COLLEGE

o WARTBURG w

" lﬂ) WARTBURG

COLLEGE

Minimum Logo Size

Whenever you use the logo, it should be used with a minimum height of
1/4" for the monogram version and 3/8" for the flag versions. When the
logo is used under 5/8" in height, the tagline is optional. The monogram
versions should be used in smaller spaces. The clearspace is in addition
to the logo height to ensure its visibility.

Computation: To ensure proper clearspace around our logo, a minimum distance of one half of the logo's height must be maintained on all sides. This means

that no other text orimages should be placed within this designated clearspace. Formulas: With Logotype Clearspace = Height of the word "WARTBURG"

Without Logotype Clearspace = One-fourth the height of the monagram or flag.

COLLEGE

1/4 1/k

Experience more.

1/4 1/k

W



03 The Logo
Application on

a Background

WARTBURG

c 0 I. L E G E Experience more!

WARTBURG

c D L L E G E Experience more.

Often, you'll place the logo onto a colored background. Ensure there is sufficient contrast with the
background color orimage for legibility. When placing our logo on a light background, we recommend
using the orange/slate versions of our logo, as this provides a strong contrast and ensures that the
logo is easily visible. For reverse applications, all white, white/orange, or light gray are best.

N Ensure that enough contrast is used for legibility. Do not place the logo on distracting
images or patterns. Never change the proportions of the logo or add additional type.

Experience more.

WARTBURG
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04 Typography
Brand Logotype

Custom type connects Wartburg's rich history and mission.
Type on the page should contrast with the brand logotype, not match it.

Why sans serif?

The logotype is inspired by mid-1800s sans serif fonts that were used
to express new ideas and advances in mathematics, science, and
literature, which became popular in Germany near the time of Wartburg
College's founding. The type feels familiar because this movement in
typographical trends became the basis for the reprisal of sans serifs in
the mid-1950s. During that time, Helvetica, one of the mast ubiquitous
fonts of modern time, came into cultural relevance as seen across
countless brands and movements — notably McDanald's, Target, 3M,
Microsoft, Pepsi, Jeep, Panasonic, AT&T, and more.

12 | WARTBURG COLLEGE BRAND GUIDELINES

WARTBURG
WARTBURG



WARTBURG

A custom “double-V* W pays homage
to the Garamond typeface used in
Wartburg's past.

O

Hand deconstruction of letterforms harkens back to the influence

of Blackletter to create uniqueness from the standard typeface.
Blackletter was common around the time of Martin Luther's
translation of the New Testament into German at the Wartburg Castle.



04 Typography
Primary Font

The Primary Font

Avenir

About Avenir

Aveniris the primary font in Wartburg materials and is used in the
campus way-finding and signage system. It is a geometric sans-
serif typeface designed in 1988 by Adrian Frutiger. Avenir is French
for“future” and takes inspiration from early geometric sans-serif
typefaces Erbar (1922) designed by Jakob Erbar and Futura (1927)
designed by Paul Renner.
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Desktop Fonts

If you're making materials for Wartburg College, please make every
effort to use the correct fonts for brand consistency.

PC users: Please use Avenir Next LT Pro as the sans serif for both
headlines and text. It is available as a Windows and Office download.

Mac users: Avenir should be available as part of the MacOS but can
also be purchased at MyFonts.com from Monotype.

Uses

Headlines ......
SUbheadS 18 ptto 36 pt

Body Copy 8pttoi6pt

Small Type 8 ptand below



Primary Font:
Avenir

Suggested Pairing

Our mission.

Wartburg College is dedicated to
challenging and nurturing students
for lives of leadership and service as
a spirited expression of their faith
and learning.

Sk A B CDEVF GH I JKLM
N OPQRSTUV WX Y Z
a b ¢cd e f g h i j k I m
n o p q r s t uv w x vy 2z
A B CDEFGHII J KLWM
o NOPOQRSTUVWXY Z
a b ¢c d e f g h i j k |I m
n o p q r s t uv w X vy 2z
Bock A B C D EF GH I J K L M
N O P QRSTUV W XY Z
a b c¢c d e f g h i j k I m
n o p g r s t u v w X Yy z

. 01234567890
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04 Typography
Secondary Font

The Secondary Font

Garamond

About Garamond

Garamond Premier Pro had its genesis in 1988 when Adobe senior

type designer Robert Slimbach visited the Plantin-Moretus Museum in
Antwerp, Belgium, to study its collection of Claude Garamond's metal
punches and type designs. Garamond, a French punchcutter, produced
a refined array of book types in the mid-1500s that combined an
unprecedented degree of balance and elegance and stand as a pinnacle
of beauty and practicality in typefounding.
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Desktop Fonts

If you're making materials for Wartburg College, please make every
effort to use the correct fonts for brand consistency.

PC users: Please use Garamond as the sans serif for both headlines
and text. It is available as a Windows and Office download.

Mac users: Garamond Premiere Pro is available from Adobe Creative
Cloud. ITC Garamond and Adobe Garamond are suitable alternatives.

Uses

Headlines sy
Subheads 18 ptto 36 pt

Body Copy 8ptto18pt

Use Avenir for Small Type 8 pt and below



Primary Font :
(Garamond
Premier Pro

Suggested Pairing

Our mission.

Wartburg College is dedicated

to challenging and nurturing
students for lives of leadership

and service as a spirited expression
of their faith and learning.

Display
Headlines and Subheads only

Semibold Display
Subheads only

Regular
Body Copy and Small Type only

Figures

A B C D E F G H I J] K L M
N O P QR S T UV W X Y Z
a b C d ¢ t g h 1 ) k | m
n o p q r s t u Vv W X y z
A B C D E F G H I J] K L M
N O P QR §$ T UV W X Y Z
a b ¢ d ¢ t g h i j k | m
n o p q r s t uwu VvV W X Yy z
A B C D E F G H I J K L M
N OP QR ST UV W X Y Z
a b ¢ d e f g h i j k | m
n o p q r s t u vV W X Yy z

01234567890
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05 Color
Brand Color System

Coloris an essential part of our brand's visual identity. It helps us create a
distinct look, create affinity, and celebrate our history.

Brand Color System

\We are orange at our core. Orange is the most recognizable part of our

brand and is an important factor in making us stand out from the crowd.

Much like the color, we aim to be friendly, accessible, and vibrant. The
youthful energy of the color reflects the positive, can-do attitude of
our students, faculty, and staff. Orange offers the energy of red and the
happiness of yellow for a strong, confident hue.

The color orange gives us a boost, quite literally. The color is said to
increase oxygen to the brain, which stimulates mental activity and

18 | WARTBURG COLLEGE BRAND GUIDELINES

creativity. That's pretty great for educators whose passion is to nurture
students to grow and solve problems. The vibrant color also reminds
one of the sweet and tart flavor of the fruit it's named after.

The use of orange also provides us with a competitive advantage. In
America, orange is often used for things that stand out and signals
the need to pay attention. That's why we avoid construction cones and
follow directions from orange road signs. Its rarity of use for a brand
colorin higher education also helps us stand out.

Color Usage

When using the brand colors, ensure
that the memorable nature of orange
is omnipresent. This is often achieved
through the combination of orange
and slate, or orange and an accent
color. Don't overdo it; balancing the
exuberance of orange with other
colors helps keep it impactful.



N

Primary Color

Wartburg
Orange

Color Codes

CMYK : CO M70 Y100 KO

Pantone : 165C
RGB . R243 G102 B33
Web . #F36621

50 %

40%

30%

20%

10%

For Pantone” colors on uncoated stocks, please consult Strategic Marketing & Communication for guidance.

Secondary Color

Deep
Slate

Color Codes

CMYK : C20 MO YO K90
Pantone : 432C

RGB : R46  GS9  B6O

Web . #333F49

40%

30 %

20%

10 %

Gradient: Wartburg Orange to Knights Orange

Tertiary Golor

Palas
Teal

Color Codes

CMYK : C60 MO Y25 K20
Pantone : 2233C

RGB . R73 G165 BI67

Web . #339999

Tertiary Golor

Mosaic
Gold

Color Codes

CMYK : CO M20 Y100 KO
Pantone : 123C

RGB . R255 G203 BS

Web . #FFCCO0

Tertiary Color

Knights
Orange

Color Codes

CMYK : CO M85 Y100 KO
Pantone : 172C

RGB : R255 G71  BI18

Web . #FFL712

Tertiary Color

Armor
Black

Color Codes

CMYK :CO0 MO YO K100
Pantone : BLACK6C

RGB : R0O00 GOOO BOOO

Web : #00000

BRAND COLOR SYSTEM | 19



\gt{ll\LI}TEEIEJEE:M 06 Branded Materials
Stationery System

- . S N
Unified stationery creates brand identity through How to Order
_ . consistent use of the visual identity system. |
Statmnepy IS Campus offices can order
] f stationery items online at
pmmary means 0 www.wartburg.edu/marketing.

communication, and
it is essential that
each application be a
consistent reflection

Standard Business Card

Inks Dimensions Paper Weight

Of our |dent|ty PMS, Full Color 3.5x2in 1004# Opaque Cover

W

Firstname Lastname, Ph.D. 's7
Associate Professor of Department
Named Endowed Chair of the Department

o 319-352-8555
c 319-352-8555
E first.lastname@wartburg.edu

100 WARTBURG BOULEVARD
WAVERLY, I0WA 50677

Experience more.

gperience more.

WARTBURG.EDU

BACK
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Standard Stationery

Standard Letterhead

Inks Dimensions
PMS, Full Color, or Black US Letter (8.5x 11in)

Standard Envelope

Paper Weight
70# Opaque Text

Inks Dimensions
PMS, Full Color, or Black No.10 (9.5 x 4.1251n)

Usage

Letterhead should be used for all official external
communication of Wartburg College.

Paper Weight
70# Opaque Text

WARTBURG

COLLEGE seerencomon

Firstname Lastname
1234 Main Street NE
‘Waverly, lowa 50677

Dear Name,

Otaque vel invelibus simpere explatquosse doloreperum et pra ca perspe volupid ellitac cum fugitiatiis ut ct ct
cum resequiac. Ita volupta tintion neseque corectorio. Es velenis imus, quat occaernarqui restionseque post odi
quo expelendis re prores crur sitior ant facepudanda dolupea tisite parum evel cum volores es dolorroviti nobis
aut quostorro vitatio ssitis alitium illabo. Um venias ut volorepudi as alitac volessi autaqui omnis sinctiunt aspedit
crovid et acculpa sit omnissi non coris adi optatus dolorep erchil inimo voluptatia doloreped cius.

Exerupt jurepeliam sequaerum vi, ut ut molores sequat assimi, quasimin nihicti atiurio nsedic temquunt aut ex-
cepudit hit resceti oreptur seque soluptaur aut adist ut autam sedis et ut magnam explaciis dolorem nisciam et cr-
sperspid ut ma que proriti bersper fonecta distrum nostis nonsequi tet renis aceriant que por aut aut que nobitatur
simod quam, que essic qui vene re, volumquis et, coruptatiur, esto iminto costio omni dolla sequias piderferum
quiant cossitiur re, estio. Ximodio. Demodicillia volupta quidunt laudi quam rem. Ut facia paribus dacrem quam

utemporia con res cusame ca core nihilie, cum quam ut omnihil in rerit que sequisse pro officaboria incte au odit
modi dolum que volupta tecusci umenima gnihil magnia dem hil molupta ectium am un ct alis sum ab estibus-
cias moluptatem que pre labo. Ust aut dolor rerspid cll alis nosseque consedignis am et moluptatus core
cus cos abor aceatum veliquo explit as aliquiatur, consed ute magnat endus experi natiur?

Oviderum velestium volupta dolupta ditae pari reprerum quo blab illupta tibusa nes ut volorep udiscid qui ven-
dand iamusdam, sa sitius.

Sincerely,
Firstname Lastname

Professor of Academics
Department of Academics

WARTBURG

COLLEGE seerercemor

ADMISSIONS OFFICE
100 WARTBURG BOULEVARD
WAVERLY, I0WA 50677-2215

0wA 50677 | wartburg.edu

STATIONERY SYSTEM
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06 Branded Materials
Usage Examples

PREMIUM STATIONERY MARKETING EMAILS PRESENTATION TEMPLATES

[ your future at Wartburg. Explore the m:
w} W Delete & Archive @ Report Pg Move

Firstname Lastname Find your future at Wartburg.
Vot loma 30677 O Wartburg College
To: © Mike Tyer

© a « -

Dear Name,

Experience more.

Oraquevel persp fugici-
aris ut et et cum reseaquiae, It voluprs :
o ol ol
I labo. Un p
asalitac j
dolorep exchilinimo voluptatia doloreped cius

h d

q p adist ut autam

Presentation Title

i que proric bersp "
e por aut aut q . que essi q . volumauiset,
d i

D, P Ut

hil omnihil in

R TN i Explore the major, minor or
eorsbor e o program that fits you best.

WARTBURG

magnat endus experi natiur?

Oviderum ipea dolupta ditac utvolorep
udiscid qui vendand iamusdar, sasiius.

Divider Slide

Sincercly,

Firstname Lastname
Professor of Academics
Department of Academics

@ Slide Headline

« Enter text here.
* Enter text here.
* Enter text here.

WARTBURG

~o
GOLLESE - 100 ARTRURS BOULEIARD | WAVERY, 0w 657225 | b E58 KD

Dig deeper.
I « Enter text here.
Hi ! On your application you indicated that you are

WARTBURG oo SRSt S I 8 GO
our academics webpage. Simply click on your intended

mainr and anv nthar nraarame that niniie v intarast

Seperiancemore:
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PRINTED MARKETING MATERIALS

DIGITAL SCREEN SIGNAGE

Music Career &
Internship Fair

4 PM. - BACHMAN FINE ARTS CENTER

GUEST SPEAKER

Join the Department of Music, Career Connection Center and the
Alumni & Parent Engagement Office for a career and internship fair
for careers in music performance, songwriting and music education.

FOR MORE INFO VISIT

BRANDED MERCHANDISE

PINS AND STICKERS

N L

BRANDED MATERIALS | 23
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07 Other Official Marks
College Seal and Presidential Seal

The College Seal The Presidential Seal

3(}

NS

The official Wartburg College Seal conveys a strong sense of our rich The official Presidential Seal combines religion and science,
heritage, including the Luther Rose, which Martin Luther used as a
symbol of his beliefs. The cross at the center of the heart illustrates
Luther's conviction that we live by faith in Jesus Christ. The rose
flowering around the heart represents the peace and joy that result
from such faith. The outer ring, a circle without beginning or end, is a

reminder that God's gifts and blessings are everlasting.

with a common depiction of an atom inscribed inside a cross.

The Presidential Seal is only used by the Office of the

President and is not to be used by any other entity.

N The sealis restricted to legal documents, diplomas, Use of these seals is restricted but may be granted for special
and the like. It is most often used on materials whose circumstances or events. Requests for usage approval can be made
message is primarily academic, historical, or distributed through Strategic Marketing & Communication.

by the Office of the President.
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Athletics Logo

Wartburg Knights

Wartburg athletic teams are well known for their performance and
sportsmanship. Protecting that legacy includes the identity of our
sports teams. The Wartburg Athletics logo is a Garamond W printed
overa circle with Knights printed in a unique Weiss Rundgotisch
typeface that is not used elsewhere. Do not attempt to match the
Knights typeface.

Athletic teams all use the same Knights logo with their sport typeset
below in United Italic Condensed Black. Typesetting "WARTBURG" below
the athletics logo is also permitted.

FOOTBALL WARTBURG

Wartburg College manages its brand, name, logo, and images, which
are trademarked, for identity consistency and brand governance. Our
licensing pragram helps us consistently apply our policy.

b AllWartburg Athletics logoed materials, merchandise,
equipment, uniforms, and signage are monitored and
approved through our licensing program. To get started,
get high resolution artwork, and submit items for licensing
approval, visit www.wartburg.edu/licensing.

PRIMARY

SECONDARY

1-COLOR, POSITIVE ONLY

OTHER OFFICIALMARKS | 25



10 Design Assets
Patterns and Templates

Patterns Templates WARTBURS

COLLEGE o

A series of predetermined patterns are A'series of digital templates are available for WARTBURG

COLLEGE commnn

available for use in materials as assets. campus offices. Templates will be added over

They should be used sparingly to aid in the time and include common materials for digital

feel of the material and not detract from stationery, digital signage, presentations,

the information being presented. email signatures, and event marketing.

INTERLACED MONOGRAM

Aloginis required to access

Do not alter, recolor, stretch,
or manipulate patterns. templates and digital assets.

Visit www.wartburg.edu/templates
to access digital templates.

..............................................

Music Career &
Internship Fair

MONOGRAM

Divider Slide

[f) slide Headline

Firstname Lastname | Title Goes Here
he/him/his (optional)

« Enter text here.
* Ent xt here.

Department Name | Wartburg College “En
100 Wartburg Bivd. | Waverly, Iowa 50677 « Enter text here.
STAR MONOGRAM Office: 319.352.82XX | Direct: 319.352.8XXX

\WARTBURG e

COLLEGE ®weiencomors:
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Charts and Tables

SlmplICIty Table Formatting
Infographics are an important component Expenses 2021 2021 2022 2023
when communicating complex information

1 Real Estate of Company $22,000 $22,000 $22,000 $22,000
ina clear and visually engaging way.

2. Other Company Assets $22,000 $22,000 $22,000 $22,000
When representing data, statistics, and )

3. Deferred, Prepaid, Expenses $22,000 $22,000 $22,000 $22,000
other information, use images, charts,
tables, and graphs to canvey complex data b. Real Estate of Company Description $22,000 $22,000 $22,000 $22,000
and conceptsina Slmple and engaging 5. Values and Storage $22,000 $22,000 $22,000 $22,000
way. Simple, clean, and easy-to-understand
lahellng |S key leltlng f[]ﬂtS and CU[OPS Total Assets $110,000 $110,000 $110,000 $110,000
makes the data more clear, as the reader is
not trying to decipher complex formatting
along with the data. Vertical Bar Charts Comparison Details

2020 2021 2022 2023

Horizontal Bar Chart

European Market

North American Market

Australian Market

Asian Market

Data Line Chart

+50%

+25%

0%

25%

-50 %
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